Application of: LEE, Woo Sung 
Serial No.: Not yet known 
Preliminary Amendment A 

AMENDMENTS TO THE CLAIMS: 

This listing of claims will replace all prior revisions, and listings, of claims in the 
application. 
Listing of Claims: 
What is claimed is 

1. {Currently amended) A computer-implemented method for controlling display of a keyword 
advertisement, comprising the steps of: 

(a) defining a plurality of advertisement locations for placement of ad vertisements in 
association with keywords, at least one of said advertisement locations includi ng a plurality of 
unit display zones in association with a predetermined keyword , in rcspono e to input of a 
k c >wQrd by a searcher, a pluralit}^ of locationo whore ocarch liGtingo are displayed on a wob page, 
as imit display zones in association with the keyword ; 

(b) receiving at least one bid data corresponding to a first unit display zone from at least 
one [[an]] advertiser, said [[the]] first unit display zone being one of the pluraUty of saMunit 
display zones associated with said [[the]] predetermined keyword; 

associating the advertiser with a pred e termined search listing; 

(c) storing said bid data; 

receiving automatic bid data corresponding to at least one unit display zone except the 
first unit display zone, among the plurality of unit display zon e s associated with the keyword, 
from the advertiser; 

if the bid data of the adv e rtiser are successfully bidden through a predetermined bid 

process for the first unit display zone, assigning a display right in the first display zone to the 
search listing associated with the advertiser; 



3 



Application of: LEE, Woo Sung 
Serial No.: Not yet known 
Preliminary Amendment A 

(d) determining whether a predetermined transfer condition for r ight to display said first 
unit displ ay zone is satisfied, which a first advertiser owns; 

(e) retrieying at least a portion of said stored bid data if a prodotorminod tranafer 
condition for tho oopigned diaplay right is satiafied, depriving the acarch h a ting aoGociat c d with 
the advortioor in the first unit diaplay zone of the display right ; and 

ff) determining winning bid among said retrieved bid data for pla cement of advertisement 
on said first unit display zone in association with search result list gen erated in response to a 
search querv associated with said predetermined keyword if the soarch Usting in the first unit 
display zono io deprived of the display right, performing a ro bid prooeoo for the input automatic 
bid data. -; and 

(g) transferring said display right of said first unit display zone from said first advertiser 
to a second advertiser which has submitted said winning bid. 

2. (Currently amended) The method as claimed in claim 1, fiorther comprising the step of: 

if said display right of said first unit display zone is transferred to said second advertiser, 
the steps (d) ~ f g) are executed for at least one of the remaining unit dis play zones associated 
with said predetermined keyword the automatic bid data arc suoccssfuUy bidden through the re 
bid process, assigning a display right in a unit display zone corr o oponding to tho automatic bid 
data that have boon suco o safully bidden, to tho search listing associat o d with the advertiser . 

3. {Currently amended) The metiiod as claimed in claim i [[2]], wherein, if said second 
advertiser has submitted a plurality of winning bids corresponding to a pluraUtv of said unit 
display zones associated with said predetermined keyword, one unit display zone is assigned to 
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said second advertiser in accordance with at least one predetermined display priority condition. 

the step of aasigning the display right in the unit display zone corresponding to the automatic bid 
data that have been successfully bidden, to the search hsting associated with the advertiser 
comprises the steps of: 

if two or more pieces of automatic bid data are successfully bidden, designating one piece 

of automatic bid data on the basis of a selected display priority condition; and 

controlling the display right to be assigned to the search listing only in connection with 

the unit display zone corresponding to the designated automatic bid data. 

4. {Currently amended) The method as claimed in claim 3, wherein the predetermined display 
priority condition is determined based at least m part on review of cost-per-cUck pricing model 
includes one or more conditions selected from the group consisting of an arrangement order of 
second unit display zones associated with the automatic bid data that are successfully bidden, the 
amount of fees per single click in the automatic bid data that are successfully bidden, and 
selection of the successfully bidden automatic bid data by the advertiser . 

5. {Currently amended) The method as claimed in claim 1 , wherein said the automatic bid data 
include the highest payable fee per single chck, and 

the step (f) of determining winning bid performing the re bid proc e ss for the input 
automatic bid data comprises the step [[steps]] of: 

determining winning bid in accordance with said payable fee per single click recordinj> 
the automatic bid data in corresponding predetermined record areas, respectively, in association 
with the deprival of the display right; 
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as s igning a prodetermined ranlc to each piece of the bid data recorded in the record ar e as, 

including the automatic bid data, the ranlc being assigned on the basis of the fee per single click; 

iiiXU 

if the automatic bid data have the highest ranlc, d e t e rmining the corresponding automatic 

bid data as a successful bid . 

6. (Currently amended) The method as claimed in claim 1, further comprising the step of 
ordering said stored bid data in accordance with payable fee per single chck. said payable fee per 
single click bein^ mciuded in said bid data, wherein the bid data include the highest payable fee 
per single oUck, and the step (f) of determining winning bid determines said winning bid in 
accordance with the order of said bid data, assigning the display right in the first display zone to 
the search listing associated with the advertiser comprises the steps of: 

associating the first unit display zone with a record area of a predetermined bid field in 

response to the input of the bid data; 

recording the input bid data in a predetermined record area corr e sponding to the first unit 

display zone; 

assigning a pr c detemiined ranlc to each piece of the bid data recorded in the record areas, 

including the bid data, the ranlc being assigned on the basis of the fee per single click in the bid 
data; and 

determining one piece of bid data with the highest ranlc as successful bid data, and 

assigning the display right to the determined bid data. 
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7. {Currently amended) The method as claimed in claim 1, wherein the predetermined transfer 
condition is associated with a the record of new bid data in a record area corresponding to the 
first unit display zone > which has been newly submitted , and 

the step (f) of determining winning bid comprises the steps of: 
ordering said stored bid data; 

re-ordering said stored bid data if a new bid data has been submitted: and 
determining winning bid in accordance with the order of said bid data, deprivinj^^ the 

search hsting associated with the advertiser in the first unit display zone of the display right 

comprises the steps of: 

re calculating a ranlc for each piece of the bid data recorded in record areas, including the 

new bid data; and 

if the ranlc of the new bid data becomes the highest ranlc through the re calculation of the 

ranlc, transferring the display right in the first unit display zone from the search listing associated 
with the advertiser to a search Hsting associated with the new^ bid data . 

8. (Currently amended) The method as claimed in claim 1, wherein the predetermined transfer 
condition is associated with the expiration of a predetermined contract for the search Usting-^^nd 

the step of depriving the search listing associated with the advertiser in the first unit 

display zone of the display right comprises the steps of: 

performing again the bid process for one or more pieces of bid data recorded in record 

areas corresponding to the first unit display zone, except the bid data of the search listing that has 
been deprived of th e display right; and 
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determining one pieoe of bid data with the highost ranlc as suocesGful bid data through the 

re e xecution of the bid process, and transferring the display right in the first unit display zone 
i from the bid data to the Guccessful bid data. 

9. (Canceled) 

10. (Currently amended) A computer-implemented method for controlling display of a keyword 
advertisement in association with a search results list, wherein the search results list is generated 
in response to a search query , comprising the steps of: 

defining, in response to input of a ke>word by a searcher, a plurality of locations where 
search listings are displayed on a web page, as unit display zones in association with the 
keyword ; 

(a) receiving a plurality of bids for a particular placement position of advertisement in 
association with a predetermined keyword, said each bid indicating a bid amount and an 
advertisements betting bid data corr e sponding to two or more unit display zones from an 
advertiser, the two or more unit display zones being ones of the plurality of unit display zones 
associated with the predetermined ke>word ; 

associating the advertis e r with a predetemiincd search listing; 

(b) storing said bids; 

(c) determining whether a predetermined transfer condition for right to display said 
particular placement position of advertisement is satisfied, which has been ass igned to a first 
advertiser; 
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(d) selecting, based at least in part on review of bid amounts, a bid of said stored bids for 
said particular placement position of advertisement in association with said predetermined 
keyword: and 

(e) transferring said right to display said particular placement position of advertisement in 
association with said predetermined keyword from said first advertiser to a second advertiser 
who has submitted said selected bid. 

p e rfomiing a predetermined bid process for the input betting bid data, and setting at least 
one or more pieces of betting bid data that are successfully bidden as valid bid data; 

designating one piece of tho set valid bid data as vaHd bid data if the advortiscr s e lects a 
specific bid, and determining a unit display zone associated with the designated vaUd bid data as 
a first unit display zone; 

assigning a display right in the determined first unit display zone to tho search listing 
associated with the advertiser; 

if a predetermined transfer condition is satisfied, controlhng the display right for the 

search listing associated with the advertiser in the first unit display zone so as to be transferred to 
another search fisting that participates in the bid for the first unit display zone; and 

performing again the bid process in a unit display zone corresponding to automafic bid 

data, using remaining valid bid data except the designated vahd bid data and the betting bid data 
as the automatic bid data. 

11. (Canceled) 
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12. {Currently amended) The method as claimed in claim 10 [[11]], wherein if said second 
advertiser wins bidding for more than one placement position of advertisement in association 
with said predetermined keyword, one placement position of advertisement in association with 
said predetermined keyword is assigned to said second advertiser in accordance with a 
predetermined condition, and wherein said predetermined condition is determined based at least 
in part on review of cost-per-click pricing model t he display priority condition includco one or 
more conditions selected from the group consisting of an arrangement order of second unit 
display zones associat e d with the automatic bid data that are successfully bidden, the amount of 
fees per single click in the automatic bid data that are successfully bidden, and selection of the 
successfully bidden automatic bid data by the advertiser . 

13. {Currently amended) A computer-readable recording medium having computer-executable 

instructions in which a program for executing a method according to clami 1 anyone of claims 1 
te-43 is r e corded . 

14. {Currently amended) A keyword advertisement display control system, comprising: 

a location defining means for defining that, in response to input of a ke>word by a 
searcher, defines a plurality of advertisement locations where search listings arc displayed on a 
web page, as unit display zones in association with a plurality of keywords, at least one of said 
advertisement locations including a plurality of unit display zones in association with a 
predetermined [[the ]] keyword; 

a user [[an]] interface , said user interface receiving means that receiv e s bid data 
con-esponding to a first imit display zone of the plurality of unit display zones associated with the 
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predetermined keywor d, and automatic bid data corresponding to at least one unit display zon e 

except the first unit display zone among the plurality of unit display zones associated with the 
ke>word, from at least one [[the]] advertiser; 

a memory, said memory storing said bid data; 

a bid processing means for processing bid for said first unit display zone, said means for 
processing the bid determining winning bid for said first unit display zone that, if the bid data of 
the advertiser are succossfiilly bidden through a predetermin e d bid process in th e first unit 
display zone, assigns a display right in the first display zone to the search hsting associated with 
the advertiser ; and 

a display right transfer means for transferring a display right of said first unit display 
zone to an advertiser who has submitted the winning bid, that, if a predetermined transfer 
condition for the assigned display right is satisfied, deprives the search listing associated with the 
advertiser in the first unit display zone of the display right, 

wherein said means for processing the bid the bid processing means performs a re-bid 
process for the input automatic bid data if a predetermined transfer condition for the display right 
of said first unit display zone is satisfied the search listing in the first unit display zone is 
deprived of the display right , 

15. {New) The method as claimed in claim 3, wherein the predetermined display priority 
condition is determined based at least in part on review of selection by said second advertiser. 

16. {New) The method as claimed in claim 10, wherein if said second advertiser wins bidding 
for more than one placement position of advertisement in association with said predetemiined 
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keyword, only one placement position of advertisement in association with said predetermined 
keyword is assigned to said second advertiser in accordance with a predetermined condition, and 
wherein said predetermined condition is determined based at least in part on review of selection 
by said second advertiser. 

17. {New) A computer programmed to perform the steps recited in claim 1 . 

18. {New) A computer programmed to perform the steps recited in claim 1 0. 

19. {New) A computer-readable medium having computer-executable instructions embodied 
thereon for controlling display of a keyword advertisement, comprismg: 

code for defining a plurality of advertisement locations for placement of advertisements 
in association with keywords, at least one of said advertisement locations including a plurality of 
unit display zones in association with a predetermined keyword; 

code for receiving at least one bid data corresponding to a first unit display zone from at 
least one advertiser, said first unit display zone being one of the plurality of said unit display 
zones associated with said predetermined keyword; 

code for storing said bid data; 

code for determining whether a predetermined transfer condition for right to display said 
first unit display zone is satisfied, which a first advertiser owns; 

code for retrieving at least a portion of said stored bid data 
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code for determining winning bid among said retrieved bid data for placement of 
advertisement on said first unit display zone in association with search result Ust generated in 
response to a search query associated with said predetermined keyword; and 

code for transferring said display right of said first unit display zone from said first 
advertiser to a second advertiser which has submitted said winning bid. 

20. {New) A computer-readable medium having computer-executable instructions embodied 
thereon for controlUng display of a keyword advertisement in association with a search results 
list, wherein the search results list is generated in response to a search query, comprising: 

code for receiving a plurality of bids for a particular placement position of advertisement 
in association with a predetermined keyword, said each bid indicating a bid amount and an 
advertisement; 

code for storing said bids; 

code for determining whether a predetermined transfer condition for right to display said 
particular placement position of advertisement is satisfied, which has been assigned to a first 
advertiser; 

code for selecting, based at least in part on review of bid amounts, a bid of said stored 
bids for said particular placement position of advertisement in association with said 
predetermined keyword; and 

code for transferring said right to display said particular placement position of 
advertisement in association with said predetermined keyword from said first advertiser to a 
second advertiser who has submitted said selected bid. 
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